A4 THE GARDEN CITY TELEGRAM

THURSDAY, JANUARY 8, 2026

OTHER NEWS

4-H LOTIONS AND POTIONS
Workshop provides the sweet smell of

success to 4-Hers

BY JANET HARKNESS

It may sound like
something straight out
of a Halloween tale,
but 4-H Lotions and
Potions goes beyond
a bubbly caldron, al-
lowing youth tfo ex-
plore the concept
of creating their own
lines of bath and body
products as part of an
enfrepreneurship busi-
ness model.

4-Hers from Finney
and Scoft Counties
came fogetheron Jan.
5 to create their own
unigue concoctions!

Working with the sci-
ence behind products,
simple to follow recipes
with simple ingredients
and financial work-
sheets to figure cost of
production per batch
and per item, this
free curriculum from
Utah State University
Extension/4-H provides
a whole lot of learning
in a fun and unique
way.

Much like follow-
ing a cooking recipe,
youth are able to fol-
low along with a body
scrub or lotion recipe
and customize it fo
reflect their personal
tastes or of those tastes
of whomever they are

Harkness

creating products for.

The curriculum con-
tains seven spa prod-
ucts, including mas-
sage melts, bath salts,
bubble bath jelly jars,
bath fizzies, body lo-
tion, lip balm and
body scrub. Mixing
together the oils, ex-
foliants or skin condi-
tioners, members were
able to customize the
color or scent of their
project to appeal to
their tastes. Each les-
son also explained the
science behind each
ingredient and how

ingredients worked
together to improve
mood, health and
feeling.

Members learned
about leading brands
in different national
markets for lofions,

scrubs and lip balms.
Comparing sales pric-
es and sales size, 4-Hers

Local 4-Hers prepare a body scrub recipe as part of the 4-H Lotions and Potions workshop. COURTESY

calculated price per
ounce for nationally
known brands.

Once their own
product was complet-
ed, members calculat-
ed their own price per
batch and price per
itfem in that batch that
included price per
ounce of ingredients,

labor cost, marketing
and packaging costs,
etc. This data was then
used to determine the
member's sales price
to ensure profit.

The 4-H Lotion and
Potions curriculum al-
lows youth to explore
the concept of entre-
preneurship and the

ability to creatively
builld a home-based
business early in life.

For more infor-
mation about  4-H
STEM projects in the
West Plains Extension
District, please con-
tact Janet Harkness,
4-H Agent, p27@
ksu.edu. Kansas State

University, Agricultural
Experiment Station
and Cooperative
Extension Service, K--
State Extension is an
equal opportunity pro-
vider and employer.
Janet Harkness s
a 4-H Agent with the
West Plains Extension
District.

ASKING ERIC

Arrogant conitractor makes house work a chore

BY R. ERIC THOMAS

Tribune Content Agency

Dear Eric: | have to
work with a very arro-
gant person, and it is
hard to manage his
dismissive aftitude and
grumpy remarks.

The thingis, | am pay-
ing him to do work on
my home. He is a fal-
ented and skilled per-
son, but his personality
is very off-putting as he
seems to honestly be-
lieve he is the smartest
person in the room,
which is ridiculous.

He acts like every-
one else is stupid but
him.  Although he
doesn't actually di-
rectly call me or any-
one else stupid, his
atftitude says it clearly.
Consequently, | dread
dealing with him, but |
do need his help right
NOW.

How do you deadl
with  someone who
isn't directly calling

you a moron but acts
like you are one?

| have come to be-
lieve he actually thinks
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he is being polite and
helpful when his de-
meaning and rude
dismissiveness is what
is actually coming
Qacross.

— Respect, Please

Dear Respect: You
may not be able fo
change this guy’s per-
sonality — which may
be predisposed to ar-
rogance and dismis-
siveness — but you can
give him some con-
structive criticism relat-
ing to how the two of
you inferact.

Try to pick one or
two things that you've
notficed repeated-
ly and address them
specifically, rather
than talking to him
about his general de-
meanor. It is easier fo
get defensive and dis-
missive about broad
statements.  Instead,
fry saying something
like, "I want to give
you some feedback
about our working
relationship, if you're
open to if. I'd like fo
be able to commu-
nicate clearly so the
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project is successful.
When | hear things
like [here you'd insert
a specific example],
it sounds dismissive fo
me. Instead, if you're
giving me an update
on the work, could
you phrase it like this
instead?” Adjust the
language to suit your
style, of course. The
goal is to bridge the
gap between inten-
fion and impact.
Working relationships
thrive on communi-
cation, so it's good
fo ask for what you
need and to offer solu-
fions for parts of the
relationship  that ar-
en't working for you.
| hope he's receptive
and  communicates
his needs clearly back
fo you. If he's not, he
may not be the best
person for the job.
Dear Eric: To your
excellent  reply to
“Leftovers, Anyone?2”,
who was a bif unset-
tled overherdaughter-
in-law’s  Friendsgiving
meal mirroring  her
own Thanksgiving, |

have a suggestion.
My wife and | are the
eldest of our extend-
ed family and often
host Thanksgiving. This
year, with my wife re-
covering from surgery,
we had a dish-to-pass
non-tradifional meal,
where | cooked the
main entree (grilled
dry-rub  flank steak)
and everyone brought
a side dish or dessert.
We all had a great
family time, and no

one complained
about the lack of
turkey!

— No Turkey, Still
Great

Dear Still Great: |
love a potfluck holiday!
Many hands make
light(er) work.

Dear Eric: Librarian
here, replying to

“Deleted Post”, whose
son got angry about a
parent posting news
about the letter writ-
er posting a photo of
the son’'s wedding fo
social media. The let-
ter writer wrote, "I feel
bad because my son
seems to feel he can
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forbid me from shar-
ing this news with my
friends.”

| have noficed that
many people default
to "owning” their so-
cial media accounts
and therefore the right
to post whatever they
like. Friends and fami-
ly members will take
photos, or, sometimes
worse, be browsing
their old files and snap
a pic of an ancient
photo and share it
online.

Enthusiastic and in-
formed consent is the
way to go here. Show
the people in the
photo the photo first.
Before you post, ask,
“Do you mind if | post
this on [this platform]”e
Every. Single. Time.

You don't own their
faces. There are lofs
of reasons someone
might not want a pho-
to posted, ranging
from it simply being
an unflattering shot,
to future employers
Googling their name,
through to hiding from
an abusive ex or being
in witness protection.

Even with privacy
seftings locked down,
the Terms of Use that
we all click "agree”
to, usually  without

reading, give the
online platform free
range of whatever
you post. The land-
scape is entirely differ-
ent. The way we post
and share must be,
foo.

- Social
Caution

Dear Caution: This is
an important reminder
for everyone. When it
comes to someone’s
digital footprint, it's
always befter to ask
permission than to ask
for forgiveness after
posting. And when it
comes to sharing per-
sonal news online, it's
best to ask oneself,
“whose news is thise” If
it's your news, you can
share it. If it's someone
else’'s news, even if
that person is a child
or close relative, get
their OK. Or beftter yet,
let them share it and
follow their lead.

Send questions
fo R. Eric Thomas af
eric@askingeric.com
or P.O. Box 22474,
Philadelphia, PA
19110. Follow him on
Instagram and sign up
for his weekly news-
letter at rericthomas.
com.
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read aloud.

Casey Howard

ADVERTISEMENT
NOTICE TO BIDDERS

Bids for the 2026 Street Crack Sealing Project will be received
by the City of Garden City at the Street Department Office,
105 S. 10th St., Garden City, KS, until 10:00 a.m. on January
13, 2026. At that time, the bids will be opened publicly and

All bids shall be submitted on printed forms, which can be
obtained from the Street Department Office at (620) 276-1270
or electronically at the Document Center, www.garden-city.org.
No bidder may withdraw their bid for at least thirty (30) days
after the scheduled closing time for the receipt of bids. The City
reserves the right to reject any or all bids, waive informalities,
and accept the bid deemed to be in the best interest of the public.

Superintendent, Street Department




